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THE PROBLEM




Al makes content
cheaper

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



The average cost of a

numan-created blog post
= $611.

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



The average cost of
Al-created content

= $132.

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



Al content is 4.7x
cheaper to produce.

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



How Is this a problem?!



In USD$, roughly how much do you
spend on content in an average month?

$2,500.00 65 411 66 $2,475.08

$2,000.00 /

Businesses are
NOT spending less
on content.

$1,000.00

$500.00

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



Companies are using Al to
create more content with the
same (or larger) budget.

Source: Ahrefs
https://ahrefs.com/blog/ai-content-is-5x-cheaper-than-human-content/



RESULT

As Individuals

We're all getting overloaded
with mediocre Al slop.



RESULT

As Businesses

It's increasingly difficult to
stand out to our ideal buyers.



RESULT

Generic Effective
Marketing Marketing

Easier Harder



How do we stand out to
capture the attention of our
target audience?
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THE SOLUTION
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ABOUT ME

e Marketing Strategist & Fractional Executive

e Former Accenture Consultant

e Based in Bangkok, Thailand

e \NVork with businesses in the US, Australia, and
SE Asia

Perk of my job:

Scott Pressimone

Founder, Fractiond | get exposure to multiple companies, industries,
and countries simultaneously. | get to see what
works, and what doesn't.



How do we do

effective marketing
iIn this Al world?



Focus on 3 key areas...

SUMMIT O . . cvore
Puanig & Gos I ® I I

GAS FITTING

We install, service and maintain gas appliances ‘ ‘ . .

We can help you with home gas
servicing

Videos Website Social Media




Powered by Al
(Efficiency)

. Human First
= (Authenticity)
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HOW TO START




1: Video

%. Human First

Record authentic videos
that provide value.



1: Video

%. Human First

Don’t aim for perfection.
Showing vulnerability shows
that we're human.



1: Video

ﬁ Powered by Al
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2: Website

&. Human First

Real team photos, FAQSs, case
studies, and pricing detalls.



2: Website

ﬁ Powered by Al

AlTrustSignals.com



3: Social Media

&. Human First

Client stories, team updates,
leadership topics.



3: Social Media

&. Human First

Thought leadership on topics
your audience cares about.



3: Social Media

=

Powered by Al

Hemingwa

Editor



Your content won't he perfect.

With Al, you can get started
easily and iterate from there.



Your competitors will make
Al-generated content that Is
generic and forgettable.



That's your advantage.



Don’t wait. Take action.



Thank You!

Let’s Connect

fractiond.io/scott
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MVV Guide

fractiond.io/behuman
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